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Best of Staffing Sponsors
Best of Staffing sponsors strive to continually provide their partners 

with the same level of superior service that Best of Staffing 
participants strive to provide.

Presenting Sponsor:

Gold Sponsor:



The Best of Staffing® Competition

• North America’s only award recognizing exceptional client and 
placed talent satisfaction 

• Leverages third party validated survey responses

• Provide actionable feedback and recognition for firms and 
individuals who go above and beyond

• Winners recognized on ClearlyRated.com



Best Practices for: 

Planning a 
Successful Launch



MUST HAVE’S

1. At least one internal champion from Sr. Leadership Team

2. Appoint one person internally to own program tactically

3. Focus on response rate

4. Have a follow-up plan



UTILIZE YOUR KNOWLEDGE BASE

1. Partnering with Inavero

2. Survey Dates

3. Workflow

4. Rules and Guidelines



*This is optional and not sent by Inavero

Give Them a Head’s Up



Disclosure Note

In order to produce real, honest, actionable feedback from your clients
and/or talent, Inavero asks that you do not make reference to the
Best of Staffing Competition or mention that your survey feedback will
be used as part of a competition.

You are welcome to disclose further details of the competition with
your internal team members, but please use your own discretion as to
whom you involve because it can impact the integrity of your results if
the focus becomes more about the competition than the feedback.



How It Works



Net Promoter® Methodology

16 / 20 PROMOTERS = 80% 2 / 20 DETRACTORS = 10%

( 80% - 10% )
70% NPS- =

Promoters (give a rating of 9-10)

Passives (give a rating of 7-8), and

Detractors (give a rating of 0-6)



What’s a Good Net Promoter Score?



• Are twice as likely to not order with your firm again.

• Decrease their spend by 50% (compared to the average 
promoter, who will increase spending by 18% in the coming 
year).

Compared to promoters, detractors:

The cost of client detractors…



• Twice as likely to quit an assignment before completion.

• 4x less likely to refer you to other job seekers or hiring 
managers.

• Nearly 3x less likely to accept a future assignment from your 
firm.

Compared to promoters, detractors are:

The cost of associate detractors…



Who Express is Surveying

CLIENT COMPETITION

Includes 100% of billed CLIENTS 
FROM THE PAST 12 months.

TALENT COMPETITION

Includes 100% of placed ASSOCIATES 
FROM THE PREVIOUS 3 months.

RESPONSE RATE REQUIREMENTS*

You must have at least a minimum of 250 
RESPONSES TOTAL for Express Employment 
Professionals. 

* Response rate requirement applies to both the Client and Talent competitions. 



Why Proof of Service Matters



Why Proof of Service Matters



From: Express Employment Professionals
Subject: Express Client Feedback Study

Dear [fname],

Your opinions, perceptions, and commitment to Express as a long term partner are important to us. Because 
of this, we've selected Inavero, a third-party survey company, to help us understand the perceptions and 
needs of our clients. Our goal is to build a strong partnership with you, and this study will help us to serve 
you better as we strive to continuously meet and exceed your expectations.

The survey is very concise and should take you less than 5 minutes to complete.

Based on your most recent  experience, how likely would you be to recommend Express 
Employment Professionals to a friend or colleague?

Your individual responses will be collected and analyzed by Inavero, an independent market research firm 
serving the staffing industry. If you have any questions regarding the survey, please contact Inavero by 
phone at 800-921-2640 or by email at survey@inavero.com.

Thank you in advance for your time and your consideration.

Sincerely,

[email_signature_name]
[email_signature_title]

Your Data Personalizes the 
Message: Client Invite

IMPROVES 
RESPONSE RATE



From: Express Employment Professionals
Subject: Express Talent Feedback Study

Dear [fname],

Your opinion, passion, and commitment to Express are important to us. Our goal is to build a strong 
relationship with you, our Associate, and we are asking if you would provide feedback regarding your 
experience with the Express family. We strive to exceed your expectations as a premier employer, and your 
input is valuable.

The survey is very brief and should take you less than 5 minutes to complete 

Based on your most recent  experience, how likely would you be to recommend Express 
Employment Professionals to a friend or colleague?

Thank you in advance for your time and your consideration.

Sincerely,

[email_signature_name]
[email_signature_title]

Your Data Personalizes the 
Message: Associate Invite

IMPROVES 
RESPONSE RATE



We send your survey
Client Survey



We send your survey
Associate Survey



Gather Responses, 
Testimonials & Shout Outs



The State of Trust in Our Society



Meet David



Trust David



Real-time Feedback and 
Reports

Jul 6, 2018

Jul 2, 2018

Jul 2, 2018

Jul 1, 2018

Jul 1, 2018



Real-time Feedback and 
Reports



Screen shot of 
NPS Drivers

Real-time Feedback and 
Reports



Best Practice: Have a 
plan to follow up with 
detractors before the survey 
is sent. Your account manager 
will provide a resource with 
scripts and tips for this step.

Real-time Feedback and 
Reports



Real-time Feedback and 
Reports

Reports can be 
downloaded for any 
information that is 
segmented, such as 
‘Regions', 
’Branches', or 
‘Companies’. 

The following is an 
example of a 
company's report 
(downloads in PDF).



Real-time Feedback and 
Reports

Reports can be 
downloaded for any 
information that is 
segmented, such as 
‘Regions’, 
‘Branches’, or 
‘Companies’. 

The following is an 
example of a 
companies's report 
(downloads in PDF).



Manage Issue Resolutions

Best Practice: 
Download the MyIssues
guide from the resource 
section of Inavero.com and 
have a plan in place before 
your survey sends.



Manage Bounced Contacts

Best Practice: Download and correct 
bounced emails 



Manage User Settings

• User email settings are different 
than your email notification 
contacts

• Key contacts default to receive 
an email notification when you 
receive a detractor response or a 
shout out



Manage User Settings

• Set access level and 
notification structure
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Access Your Survey Schedule



Resources Available

• MyInavero Resources

• Contact your Account Manager

• Weekly updates on response rate 
and NPS



Best Practices for: 

Using Responses



40

1. Focus on response rate
o Inavero sends one reminder
o You can send reminders to non-responders

2. Have a plan for detractors
o Use our handy resource which includes scripts on 

what to say and not to say
o Manage passive responders like detractors!

3. Celebrate the wins!
o Share your testimonials
o Recognize employees who have received ‘Shout 

outs!’

Survey Best Practices 
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Survey Best Practices 

1. Focus on response rate: Non Responders
o Download the non responder report from your 

MyInavero dashboard
o Follow up with contacts

SAMPLE SCRIPT 

“Hello [client’s first name], this is [your first name] with 
Express. We’re in the middle of this year’s satisfaction 

survey and I wanted to make sure you had the opportunity 
to participate. Did you receive an email last week with a 

link to the [insert #] question survey?”
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2. Have a plan for detractors
o Train staff on what to say and not to say with an 

Inavero template specific to client and talent
o Pay attention to passives – they are as at risk as a 

detractor!

SUGGESTED PROCESS

1. Make a phone call
2. Show empathy
3. Overdo it
4. Correct the problem
5. Recover with the person, not just the company

Survey Best Practices 
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3. Celebrate the wins!

o Promote your testimonials on your website
o Include in business proposals
o Recognize those employees who have gone above 

and beyond
o Reach out to clients and thank them for the kind 

words (huge relationship builder!)
o Let the positive feedback tell your story for you

Survey Best Practices 



Minimum data requirements

250 total responses for Express 
Employment Professionals

Data Validation

We run a data validation process to determine if you’ve 
earned the Best of Staffing Award.



Competition Rules

• Regardless of intent, do not take survey on behalf of your clients or 
talent.

• Regardless of intent, do not survey internal employees.

• Regardless of intent, never tell your clients and talent your survey is 
to qualify you for a competition.

• Regardless of intent, do not remove any clients or talent from your 
list.

• Regardless of intent, do not use the award logo without permission.

• Regardless of intent, surveys may not be completed on a computer 
that is owned or under the control of your company.



We Award Staffing Firms That 
Provide the Best Service

Staffing
Industry
Average

Winner 
Average

Winner 
Benchmark

50% 50%

9%

21%

66%68%

Prior Year NPS Stats

CLIENT TALENT

Staffing
Industry
Average

Winner 
Average

Winner 
Benchmark
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Key Dates to Remember

Client & Talent surveys send October 24th (9am PST)
Survey reminders send November 1st (9am PST)

Surveys close November 7th (5pm PST)

2019 Best of Staffing Award winners announced
February 7th 2019



Parting Thought – Take Action



Questions?

Zita Flaherty
Account Manager
(503) 542-3351

Zita.flaherty@inavero.com

Eric Gregg
CEO & Founder
(503) 542-3332

egregg@inavero.com


