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CONTEXT

What are staffing leaders 
experiencing?
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Today we rate everything



Measure client and talent satisfaction.
Build online reputation.
Differentiate on service quality. 

And ratings impact many of our most important decisions



Measure client and talent satisfaction.
Build online reputation.
Differentiate on service quality. 

Availability of top talent at historical lows

SOURCE: Bureau of Labor Statistics

Historical unemployment rate



Many of us 
don’t 

remember the 
last time this 

happened
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Demand for flexible talent at historical highs

SOURCE: American Staffing Association SOURCE: American Staffing Association
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Leaving staffing firm executives in pain
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SOURCE: Staffing Industry Analysts

This is what’s keeping staffing executives up at night



2018 Candidate Influence Report

“How can staffing firms build (and sustain) a pipeline of 
quality talent in a tight labor market?”

2018 Candidate Influence report surveyed 1,194 job candidates about:
• The candidate experience in staffing – benchmarks & key drivers of satisfaction

• The employment decision journey and influences 

• Staffing industry perceptions and understanding

Sample note: 
This survey was designed to not only assess the general candidate experience, but to specifically understand the experience of those candidates who have 
interacted with, or are currently utilizing, staffing firms. Because of this, the sample is more representative of those who have interacted with staffing firms 
than it is of the overall workforce.
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89%
of candidates 

use online 
resources during 

the job search

Job search is online, and landscape is changing

Associations or trade groups

State or federal employment agency

Other social media

Reviews

Staffing or recruit ing company

Internet searches

Personal/professional network

LinkedIn

Company hiring sites

Job Boards

Online job site aggregators

Resources Used in Recent Job Search

Types of reviews used:

17% Glassdoor
8%       Yelp
5%       Other sites

44%

23%

35%

36%

14%

30%

35%

32%

39%

9%

13%

SOURCE: Inavero and ASA
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69% 

45% 

45% 

40% 

35% 

33% 

24% 

Current job openings 

Types of placements made by the 
staffing company 

Companies the staffing company 
makes placements with 

Benefits offered 

Online ra?ngs/reviews 

Loca?on of their office 

Details about the interview 
process 

Most Useful Online Informa:on about Staffing Companies  

When it comes to recruiting – online ratings / reviews have a 
measurable impact

35%
Find online ratings 

/reviews useful when 
searching for staffing 

firms

SOURCE: Inavero and ASA



55% 
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34% 

30% 
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A referral from a friend  
or colleague 

Online reviews 

The company’s recruiters  
(or employees in general) 

The company’s website 

Tes=monials from other job  
candidates they've worked with 

Independent, 3rd-party awards 
the company has earned 

Their affilia=on with a 
respected trade associa=on 

An adver=sement for 
the company 

Trusted Sources of Informa;on For Evalua;ng Staffing 
Company Quality 

Trusted Most Trusted 

Candidates trust online 
reviews

8x
more than an 

advertisement for the 
company

SOURCE: Inavero and ASA

Today’s job seekers want to hear directly from candidates who 
have worked with you
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Negative reviews will impact job seeker applications

No negative impact Somewhat negative impact Very negative impact

Impact of Negative Reviews on Likelihood to Apply to a Job

54%

12%

23%
of candidates 
actively seek 

online reviews in 
their job search

2 in 3 
candidates say 

negative reviews 
influence their 

likelihood to apply

SOURCE: Inavero and ASA

33%
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Candidates believe online reviews are accurate

80%
believe 
online 

reviews are 
accurate

Yelp reviews

Google reviews

Glassdoor reviews

Perception of the Accuracy of Reviews by Source

Not at all accurate Not very accurate Fairly accurate Extremey accurate

13% 64% 20%2%

16%16% 66%3%

22% 61%4% 13%

SOURCE: Inavero and ASA
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Online ratings influence candidates at all stages of their 
employment journey

78%

86% 87%
84% 83%

65%

70%

75%

80%

85%

90%

Deciding to start a job
search

Researching specific
companies

Applying to jobs Interviewing Deciding to accept a job
offer

Impact of Staffing Company Reviews on Decision Making in the Job Search Process

SOURCE: Inavero and ASA



Staffing industry 
(and recruiter) 
reputation with 
candidates is 

suffering.
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45% 

34% 

21% 

Placed Candidate 

13% 

27% 
60% 

Applicant - Not Placed Placed -
Permanent

59%
NPS

Placed -
Temporary

4%
NPS

13% 27% 60% 
Not Placed Promoters (9-10) Passives (7-8) Detractors (0-6) 

-47%
NPS

24%
NPS

2018 Talent NPS Benchmarks for Staffing Firms

SOURCE: Inavero and ASA
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Staffing providers face an uphill battle to win trust with job 
seekers

“Staffing and 
recruiting 
companies have 
selfish motives”

“Staffing and 
recruiting 
companies don’t 
provide a good 
career path”

55% 38%

SOURCE: Inavero and ASA



Q&A with the online ratings expert

Kevin Beaudette
Enterprise Sales Manager

Glassdoor
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Q: What recommendations 
do you have for staffing firms 
that are just getting started 
with their reputation / 
recruitment strategy? 
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Enterprise Sales Manager

Glassdoor

Q: How would you 
recommend staffing firms 
manage negative reviews on 
Glassdoor?
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Q: Would you counsel 
staffing firms to focus 
exclusively on building online 
reputation and/or recruitment 
strategies with Glassdoor?
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Q: What’s the most common 
mistake you see staffing firms 
make when it comes to online 
reputation and recruiting?



Kevin Beaudette
Enterprise Sales Manager

Glassdoor

Q: What recommendations do 
you have for staffing firms who 
aren’t yet ready to allocate 
budget to their online ratings 
and reputation strategy?
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Eric Gregg
CEO & Founder, Inavero

egregg@inavero.com
linkedin.com/in/ericgregg

Kevin Beaudette
Enterprise Sales Manager, Glassdoor

Kevin.beaudette@glassdoor.com
Linkedin.com/in/kjbeaudette


